
CONTENT CONCENTRATOR

INTRODUCTION

The vast majority of email still consists of large numbers of text messages.  If we can speed
the reading of those messages, we will make email a more efficient means of communication.

Content Concentration is the process of hiding unnecessary and uninteresting parts of email
messages, and leaving the user with “just the meat” of a message, or indeed, of an entire
conversation.

FEATURES

Quote Hiding  People often include large blocks of quotes with their mail, in case someone
has lost the context.  Most of the time, this is redundant information and can safely be
skipped.  The first line of the quote will be shown, and a disclosure button will let the reader
view the rest if he wishes.

Compare these two renditions of the same message;

More quote..

Signature Hiding  Let’s face it, all that fancy stuff in signature files just gets in the way
most of the time.  We can hide it just the way we do quotes.
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Compare:



More signature.

Header Hiding  We already hid boring headers; with more control in the message, we can
accellerate this process, and hide all but just the most vital headers.  Users who want to see
more, can see more.

Multiple Message Presentation  How many times have you seen people jump into the
middle of a thread without reading what comes after?  How many times have you looked at a
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big thread and thought, “Where do I start?”  Here is  a typical display:
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With the concentrator, it could look like this, with nearly the whole thread visible at a glance:
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CUSTOMIZABILITY

Of course, we’d allow users to choose how much concentration, if any, they want Eudora to
do by default.  Probably we would want to allow different levels in different contexts; more
concentration in a preview, less in an open message, that sort of thing.

WIRELESS TIE-IN
The Concentrator would tie into out wireless initiatives in a couple of ways.

Experience  One, we develop expertise in the concentration process itself.  We can apply
this expertise to the (very necessary, nearly vital) process of concentrating content delivered
through Bonsai.

Direct Use through Filters  We can allow users to forward concentrated content to their
mobile devices, allowing pre-Bonsai or even early-Bonsai users to benefit from
concentration.
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